
Copyright © 2010 The Public You

Overview & 

Demonstration 
Presented by:

March 4, 2010

® 

Rich Sauser, PMP, CPA, MBA

http://www.linkedin.com/in/richsauser

http://twitter.com/richsauser

http://www.linkedin.com/in/richsauser
http://twitter.com/richsauser


Copyright © 2010 The Public You

Presenters

 Rich Sauser, CPA, CISA

Rich is a business leader with over 20 years 
of experience that includes the management 
of multi-million-dollar technology projects and 
the maximization of productivity, quality and 
profits for Fortune 500 corporations. 

Rich founded “The Public You” a company 
specializing in teaching people how to use 
social media. Rich has trained 1,000’s of  
people on social media.
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Agenda

 Why Network

 LinkedIn Overview

 Your Profile

 Connections

 Finding People

 Groups

 Q&A
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Why Network?

1. Help others and build your brand

2. Find highly desired and unadvertised jobs 

and/or passive candidates

3. Get noticed for jobs and/or get good 

referrals

4. Get connected & build community
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Open or Closed Network?

 LinkedIn’s Approach: “A person should 

only connect to people they personally 

know.”

 LION’s Approach: “Accept invitations from 

anyone. You never know who may be able 

to help you.”
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Archive vs. I Don’t Know

 Choosing "I don't know X" or marking an 

invitation as spam can cause LinkedIn to 

impose restrictions on the account of the 

inviting party.

 Only use the 'I don't know' response if you truly 

don't know the member inviting you to connect. 

 Use the 'Archive' button for those you know but 

choose not to connect with 



WHAT IS LINKEDIN?
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Source: http://en.wikipedia.org/wiki/Six_degrees_of_separation

http://en.wikipedia.org/wiki/Six_degrees_of_separation
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What Is LinkedIn?
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4 Types Of People on LinkeIn

 “Savvy Networkers” (est. 9 million) 

 “Senior Executives” (est. 8.4 million) 

 “Late Adopters” (est. 6.6 million) 

 “Exploring Options” (est. 6.1 million) 
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What Can You Do?
 Manage the information that’s publicly available about 

you as professional  - build your personal brand

 Find and be introduced to potential employers, clients, 

service providers, and subject experts who come 

recommended 

 Discover inside connections that can help you land jobs 

and close deals 

 Post and distribute job listings to find the best talent for 

your company
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For The Job Seeker & Recruiter

 People with more than 20 connections are 
34 times more likely to be approached with 
a job opportunity than people with less 
than 5.

 Recruiters are 30 times more likely to get 
a response than cold calls or emails.

 Users with complete profiles are 40 times 
more likely to receive opportunities 
through LinkedIn.



CREATING A PROFILE
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Your Profile

 Think of your profile in 3 sections:

Cover Letter

Resume

References
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LinkedIn Profile

What makes your profile complete?

 Your current position (Resume)

 Two past positions (Resume)

 Your education (Resume)

 Your profile summary (Cover Letter)

 At least three recommendations (Ref.)

 A profile photo 

 Your specialties 
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Summary = Cover Letter
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Experience = Resume
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Recommendations = References
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Top Profile Mistakes

 Not complete

 Bad/Missing Keywords

 Permissions too strict

 Job description vs. accomplishments

 Too long/wordy

 Example - Before & After

http://blog.guykawasaki.com/2007/01/linkedin_profil.html
http://blog.guykawasaki.com/2007/01/linkedin_profil.html
http://blog.guykawasaki.com/2007/01/linkedin_profil.html
http://blog.guykawasaki.com/2007/01/linkedin_profil.html


ADDING CONNECTIONS
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Contacts - Network Statistics
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Contacts - Connections



FINDING PEOPLE
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LinkedIn People Search
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Ways To Connect – Part 1 If you don’t share 

a group, you can’t 

send a message

Select someone 

to introduce you.
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Ways To Connect – Part 1

Always keep your message 

to your contact 

professional, as it gets 

forwarded to all people in 

the chain.
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Ways To Connect – Part 2
If you share a 

group, you can 

send a message

Shared groups
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Search - Peopletoucher
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QUESTIONS
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Additional Information
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Free Help From LinkedIn

Webinars

To help you get started using your account or to learn more about the features and 
functionality that LinkedIn offers, we invite you to attend the following free online 
presentations.

 LinkedIn 101: The basics of LinkedIn
When: Wednesdays at 1 pm CST

 Job Seekers: Tips for using your LinkedIn Account to help you land your next great 
opportunity
When: Thursdays at 1pm CST

To register for any of these webcasts please click on the link associated with the session 
you are interested in. Please note that you must register at least 24 hours in advance for 
the webcast you would like to attend.

http://learn.linkedin.com/training/

https://linkedin.webex.com/mw0305l/mywebex/personalroom/personalroom.do?siteurl=linkedin&AT=meet&username=linkedin 101
https://linkedin.webex.com/mw0305l/mywebex/personalroom/personalroom.do?siteurl=linkedin&AT=meet&username=linkedinjobs
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Other LinkedIn Tips

LinkedIn Slideshow

LinkedIn Job Search Strategy

LinkedIn Job Search Strategy

LIONS Website

http://www.themetanetwork.com/

There are basically two types of networkers on LinkedIn; open and "closed". The 
LinkedIn Open Networkers (LION) agree to accept invitations from anyone to connect 
and they will reply to your invitation with an "I don't know this person". The closed 
networkers prefer to keep their LinkedIn network for people they actually know and 
have some type of relationship with.

Smart Ways To Use LinkedIn

http://www.linkedintelligence.com/smart-ways-to-use-linkedin/

http://www.slideshare.net/BryanWebb/linked-in-to-job-search-success
http://www.slideshare.net/benderw/linked-in-job-search-strategy-v2-3-10?src=related_normal&rel=1384454
http://www.slideshare.net/benderw/linked-in-job-search-strategy-v2-3-10?src=related_normal&rel=1384454
http://www.themetanetwork.com/
http://www.themetanetwork.com/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
http://www.linkedintelligence.com/smart-ways-to-use-linkedin/
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Using Google to search LinkedIn

Using Google to search LinkedIn

You can use Google to search LinkedIn by using the domain name search feature of 
Google (You can use Google to search only within one specific website by entering 
the search terms you're looking for, followed by the word "site" and a colon followed 
by the domain name.)

The syntax for the search from the Google search box is as follows:

site:www.linkedin.com search words -intitle:directory

For example:

site:www.linkedin.com "Bank of America" charlotte -intitle:directory

The -intitle is an advanced Google search feature. If you include [intitle:] in your query, 
Google will restrict the results to documents containing that word in the title.

To print a cheat sheet for basic Google search features go here: 
http://www.google.com/help/cheatsheet.html

The Advanced Google Search features can be found here: 
http://www.google.com/help/operators.html

http://www.google.com/help/cheatsheet.html
http://www.google.com/help/operators.html
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Non-LinkedIn Information

 How To Use Twitter In Your Job Search

 www.cits.groupsite.com
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