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This presentation is designed to be presented in person and has 

been uploaded as reference material for those who attended the 

presentation. 



Copyright © 2011 The Public You 

Presenters 

ÂRich Sauser, CPA, CISA 

ÃRich is a business leader with over 20 years 
of experience that includes the management 
of multi-million-dollar technology projects and 
the maximization of productivity, quality and 
profits for Fortune 500 corporations.  

ÃRich founded ñThe Public Youò a company 
specializing in teaching people how to use 
social media and he has trained thousands of  
people on social media. 



AGENDA 

ÂHistory of Social 

Media 

Â LinkedIn Overview 

Â Twitter Overview 

Â Facebook Overview 

ÂQuestions 

BENEFITS 

Â Increase Knowledge 

ÂCareer Development 

Â Build Relationships 
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1969 CompuServe 

Launches 

 
$6 per hour access fee 

$24 per hour long distance phone 

 

$30 per hour access fee 
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1985  

Quantum Link 

aka AOL 

1997 AOL  

Launches 

IM 
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Unique Monthly Visitors 



Personal branding is 

how we market 

ourselves to others. 
Each and every one of us 

has a brand because we are 

constantly being judged 

based on first impressions 

Dan Schawbel - Author 

Me 2.0 
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Micro Blogging 

ÅProviding short 

status updates 

and/or sharing 

links 

ÅTwitter is 140 

Characters 
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50%  
of HR departments say that a strong online 

reputation influences their hiring decisions to 

a ñgreat extentò 
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3 FACTORS 

 

How many people you influence 

(True Reach) 

How much you influence them 

(Amplification) 

How influential they are  

(Network Score) 
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The Klout Score 

measures 

influence based on 

your ability to drive 

action 
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Regardless of site, the 

approach is the same: 

Â Build Your Profile 

ÂConnect with People 

Â Find Experts & Ideas 

Â Explore Opportunities 
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http://www.linkedin.com/ 
 

http://www.linkedin.com/


What Is LinkedIn? 

ÂLinkedIn is the worldôs largest professional 

network on the Internet 

ÂLinkedIn has over 120+ million members 

in over 200 countries and territories 

around the world representing 170 

industries 

ÂExecutives from all Fortune 500 

companies are LinkedIn members.  
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People with more than 

 20 connections  

are 34 times  

more likely to be approached with a job 

opportunity than people with less than 5 
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Recruiters are 

 30  
times more likely to get a response  

than cold calls or emails. 
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Users with complete profiles are 

 40 times more likely  

to receive opportunities through LinkedIn 
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Regardless of site, the 

approach is the same: 

ÂBuild Your Profile 

ÂConnect with People 

ÂFind Experts & Ideas 

ÂExplore 

Opportunities 
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ÅCreate a 100% complete 

LinkedIn profile 

ÅExperience 

ÅYour current position 

ÅTwo past positions 

ÅYour education 

ÅA profile summary 

ÅYour photo 

ÅYour specialties 

ÅAt least three 

recommendations 

LinkedIn: Professional Profile 



LinkedIn: Profile: Additional Information 

Â Volunteer Experience 

ÂCertifications 

Â Skills 

ÂWebsites 

Â Interests 

ÂGroups 

 

Â Presentations 

Â Books Read 

Â Events 

Â Travel 

Â Personal Information 
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18 

Applications 
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Regardless of site, the 

approach is the same: 

Â Build Your Profile 

Â Connect with People 

Â Find Experts & Ideas 

Â Explore Opportunities 



Power Of The Network 
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LinkedIn People Search 
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Ways To Connect ï Part 1 
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If you donôt share 

a group, you canôt 

send a message 

 

Select someone 

to introduce you. 



Ways To Connect ï Part 1 
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Always keep your message 

to your contact 

professional, as it gets 

forwarded to all people in 

the chain. 



Search Results 
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Look for people 

you share groups 

or contacts with. 

 



Ways To Connect ï Part 2 
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If you share a 

group, you can 

send a message 

 

Shared groups 
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My Connections: LinkedIn 



My Connections: LinkedIn 
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Job seekers who 

display the Job 

Seeker Badge on their 

profile get 

50%  
more profile views on 

average. 
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Move To The Top Of The List 
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Contact Decision Makers 

Youôre  

30x  
more likely to get a 

response to an 

InMail than to a cold 

call.  
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Organize Your Contacts 
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OpenLink members 

get, on average, 

 7x  
more career related 

messages per month 
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Profile Stats Pro 
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